Instant & Tailor-made
Excitement:

How to Use Games and
Sweeps to Gain Attention,
Increase Sales and Satisfy
Customers On-line and Off




Moderator: Shari Altman, President, Altman

Dedicated Direct, www.AltmanDedicatedDirect.com,
SAltman@AltmanDedicatedDirect.com

Panelist: Josh Linkner, CEO, ePrize Inc.,
www.ePrize.net, Josh@ePrize.net

Panelist: John Fernandez, President, Media
Magnets Inc., www.MediaMagnets.net, JFer400@aol.com

Panelist: Charlie Kottmeier, Vice-president Direct
Marketing, PoolGear Plus, www.PoolGearPlus,

Charlie@PoolGearPlus.com




How to use instant games with
catalogs

- Powerful copy and graphics that compel customers
and prospects to play and look inside




Compelling Graphics & Copy
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Win Today!

Some segments of Critics Choice beat their free

shipping offer response rate by
Spiegel's file nearly tripled
their response rates versus
the control results.

23%, and some segments of the

file had response
improvements as high as 43%.
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'ow to use instant games with
catalogs

. Powerful copy and graphics that compel customers
and prospects to play and look inside

.- Grand Prize
-.Believability versus desirability
.Cash versus Noncash for targeted audiences
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Additional Instant Win Game
Benefits

- Benefits of immediacy -- speed of response

. Catalog discounts become expected -- winning is a
motivating surprise that exceeds customer
expectations

. Generate more qualified prospects and customers
because winners receive discounts, not unrelated
prize items.
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Instant Win Games with a
Twist

- EVERYBODY WINS!




Cataloger Factors to Consider

- How much can you afford to give away to acquire a
customer, generate a sale or convert an off-line
customer to an on-line buyer?

. Can you adjust your price point or is it set?
. Consider average price point and number of items at
lower price points -- avoid being cherry-picked

- Instant win game fatigue factors
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Who the heck is PoolGear Plus?

:f 3 Direct Marketing Division of Pinch A Penny Pool Patio & Spa

4 # World s Largest Franchised Pool Products Specialty Retailer,
+% 135: Stores

¢:,. Catalog Launched Spring 1999
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Strategy

;::: Drive Response Rate from Prospect Universe

':.Lﬁ Rapidly Grow Business — Increase Market Share

i:} Consistent with Marketing Plan & Brand Image

-
*i_y VALUE ADDED...GAME + WINNING + EXCITEMENT = FUN
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Tactics
“Four Square Test” Two Drops
Drop One Drop Two
Group A Game Game
Group B Came No Game
Group C No Game Came
Control No Game No Game
. A
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WIN *1,000
Instantly!

WIN TODAY!!!

2. Go to page Ba to see what you win.

olring Sale!

SAVE UP TO 54% OFF RETAIL PRICES!
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ltem #C-004-001

'$5999

40 Lbs. Full Sized 3 (2-20 Pound Pails)
Stabilized Chlorinating Tablets
70% Available Chlorine

- 32

'l SAVE UP TO 54%
i')| OFF RETAIL PRICES!

Find an advertised price lower than

ours within thirty days of
o ot e




"_ (1) Heres Your Last Chance
§ to WIN s1 000 Instantly'

14

Peel & Play
-

WIN TODAY!!!

1. Peel off game piece.
2. Go to page Ba to see what you win.

il SAVE UP TO 54%
W8l OFF RETAIL PRICES!
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WIH A FrEE Li“cotﬂ Na“igator! Sea details on page 22

Free
Test Strips
w/any Kit

[*| The ABC s Super

Sized Complete
| Pool Care Kit.

e

| SAVE UP TO 54%
{1\ OFF RETAIL PRICES!

M

- Find an advertised lower than
Low

your order and we wil the - FREE same day shipping
difference. s plus a $7.95 handling fee

HLINERTY To Order Call 1-888-766-5432




WIN *1,000
Instantly!

How to play: Pes off e garne pece im the rnt cover of i1 catalon and placa i o) e whils bes of yeur
game board pictured below. The game plecs must not be aliersd in any way and must not exsend boyond tha
Darokors o tha whie plry ama. I you pacs ywour game peacs comectly, on of tha frines on he gams piecs wil
mach & prind Bsted Below’ the border of the white play amsa. Th prizg om your gasmi pincs: will ing: U mactly
Wit & priz ksbacd Easloow the Dorier of Sha e pliry s o your game Bosrd and you win thal prim!

For axampls, afier you plics your game placn on Bhe white play s wham indicasind, § the $1,000 box from the
T piscan fnest up it §10/CaniScate o the gamse Do, 5oy it's nol a mitch. However, f e §5 Cartificals
bew from the game pnce ines up with the §5 Cartificato on the play ara, congratulations! You win §5 off any
purChEa i this PooiGear PLs Caog, SUbject 1o 1hess ofical nka.

How to collact when you wir: if you sm a winner of the $1,000 prize, call PoolSear Pl &
1-BEHPOONaE (1-555- TEE-5452) with yOLY ame Doaed in hand. Ve wil Sand you 3 BT o 50 ol can
sond your winning game piocs and board to us for verification. You must callus: by ey 31, 2000 ¥ vou think you
a8 winnee. If you B the winner of a 55, $10. or 525 Caniicats, call 1-858-PociGesr and 16l your Cusiomer
Service Representntive you ane o wirner. Cive: the (G5 your Game Code from the lower ight hand comar of this
page. PLon your oerir Bncd e propess amolnt wil ba deductad, PoolGer Pus Carilcatis hin no cash vaks,
e st peckemitie for Carsh, and camnot be used for delivery charges or %o pay o on menchandiss, Cerificates
g on Mary 31, 2000,

PLACE YOUR GAME PIECE

TO SEE WHAT YOU HAVE WON!
If you place your Game Piece correctly, one of
the prizes will match ona of the prizes below.

$1c,I]I] $10 $25 $5 1$1,000

Carificate Carifionie Canifoata

THE POOLGEAR PLUS OFFICIAL IULES

1. M PRIRCIASE] NECTS5ARTY. Mo rmschamically reprpchuresd CLiT of coupons screoted. | Grand Priws orsastng of 1,200 cah sacn

s ;10,1 N om0t el 3, i) PYine, 0! TRy GRS I WA Coupon Desooant for B25 focom 171 02140 Wihah you of e IR0

T arkenid DB OF i Wanning Couran Dedaunt 10 550 whin i S WOm e areibed ok i 145.2044) of i Wieeing Coupon
ot

GAME CODE
C1:022818
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Combined Results
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Combining Off-line Print and
CD Games with Online
Ordering

. Utilize the flexibility of print and fun of off-line CDs
for a game that is new and highly compelling

- Reduce options to those with appropriate margins
and eliminate cherry-picking

- Drive customers and prospects to the web for
ordering

. Utilize co-op advertising $$ where feasible
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8 1/2" x 11" CD Game Mailer
| pLaY THE @CLITIRWRWN CpGaME |

 Win 4

000V

INSTANTLY!!!

Open and play, win today!
Fut CO in your computer's CO-rom drive |
ta ploy and soe whal you've wanl Mo purchase necessary to win!
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Modla Magnets Inc, uw“lp e
B45 M. Michigan Ave,. Sulle 800 " DLLAS TX .
Chicago, ILG0GT 1

JOHN DOE
12345 MAIN ST
ANYTOWMN USA 12345-6788




